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Abstract 
The study aimed to identify the impact of the use of information 

technology in improving the mental image in its three dimensions 

(cognitive dimension, emotional dimension, behavioral dimension) in 

Yemeni telecommunications companies, where the study relied on 

the descriptive analytical approach, and the data was collected 

through the questionnaire, and the study population may consist of 

customers of Yemen Mobile Mobile Company, and the sample 

consisted of (462) individuals from the study population, and 

statistical methods were used to process data using SPSS V26 

program. 

The study reached a number of results, the most important of which 

are: The existence of a strong impact of the use of information 

technology in improving the mental image in all its dimensions 

(cognitive dimension, emotional dimension, behavioral dimension) in 

Yemeni telecommunications companies, and based on the results 

reached, the study made a set of recommendations, the most 

important of which are: Keeping pace with technological development 

and keenness to acquire the latest technologies, as over time 

technology becomes obsolete (the life cycle of technology is short), 

attention must be paid to the mental image of its importance in the 

continuity of the company, and attention to all  Its dimensions and 

attention to enhance (improve) the mental image. 
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